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* Empathy * Desk research
. Define * Empathy dumunistdvwuciv
Online * Ideate R work
8 18au . :rototypc . Test "W”P type
* Test naasuduuuu Proto
* Business model fuRdowndv
Onsite

Works} * Prototype Testing 3 5u

Tools Figma . Canva @ By Zoom Meeting c

Kick off Empathy & Define idoste Prototype Test
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AUALISA SOUBVS:ULUREINMSSONISLILAEISCUAY * [daodorhoSv (On the job training) saufiu
1asu JRTOAUES Coach, Designer ua:fiuvaduayu

* luus:mnadedas

MsSUSUASURAVMUEU
ABDwoananangas 45,000 uin/Au

(hnwina Mmavnadous SuRATBNBiuMsavwurinas)

* Suadasuuufiu 3 - 5 Au

* WasvadasHiusovMmo
https://forms.gle/79RIDuipdUo X ufAU9 n&d QR code

« apusumsalasiwarhdduaoumsAaiion

¢ udvnamisAatdonwiouonaismsdis:du

* (Pay in slip) Wiumvdivaduavgadns
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1) Online Workshop K1Us2UU Zoom meeting (11a1U58070y 30 Ta.)
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- Service Design Tools &
Research

- User Interview

Module-2

Ideate

- Ideation

- Design Sprint
- Lightning Demo

Module 3
Prototype & Test

- Prototype
preparation canvas

- Testing preparation

Module 4

Business Case

- Business Model
Canvas

- Pitch Document

- Empathy ‘vap - Split Challenge canvas

- Customer Journey Map | - Impact Mapping

- User Jourmey Map

- Stakeholdears Map

nsUTEAIURA: msussidiuna: nsUsEdiuna: n1sUTEIuNA:; N
mMssyUssaullym flawemadonlunsudly | fléruduamewes | senuagusanud
nqutane Whvngly | dggiivsnsauuay fuuuvuinnsau Teyansudululy

nswilele g

Weawarudgnsdavi

unwuy 1-3 lawde

WINNIN3BEaY 90

AumanNTIN299

19904 Pitching

HANTUYBDITY
(lena/mingu)

Mind map

Empathy map

Persona

Customer Journey Map (CIM)

Presentation- 1

NATUYENTIY
(lenans/ming1u)

User Journey Map (UJM)
Story board

Presentation-2

N TUYDITIY
(iena1i/mdngu)
Physical prototype
Digital prototype

Presentation-3

NAIUYDINY
(lena1y/mingu)
Pitch document

Presentation-4
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2. Service Design Process & Tools (nPUHUR)

Geudninmsasilovn ileieuazieisadienng Waslouftsasslulasinsvsausas i

lnsuusear il 4 Module Téun
Module 1: Empathize & Define

linSealansfinyuasiinssiianudonts auidn uasuszaumsaives
goudeliinlaligm mwdeinis uarumeswasgniuasdléaldnssdy
Module 2: Ideate

lHiesefiofitienszfuaudnuarismdimiq assadre Savih sanuuunmaden
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Module 3: Prototype & Test

wlasloiis Amuda LATUUIANYBINLF NTEUINNITVIIRULUU (prototype)
) . « a o - & '

#0UNITANIADI (scenarios) Wasnagnsgsne Mmeiriasdisuasiunausn

o

Awmunzay

Module 4: Business Case

\Feusatunszuadany MNABINITYBINYYE NsiUAsuLlaginssuyes
Huilaa nasnaudinsieiluinagsfe vundavinduenatsagunanuuay
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Panida Karlsson
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in Sweden and Thailand
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WIUDNTUSTEY

UNLIAU online 2 Y. Kick Off & What is service design
UNSIAY online 2 Bu. Service Design tools & research
unsIAY online 2 9. Client Brief _
UnIIAU online 2 Y. Service Design Research

NUA NS online 294, | User Interview 01

NuA 1WUS online 29u. | User Interview 02

ORI online 294, | Workshop & Facilitation 01
A online 29U, | Workshop & Facilitation 02

e | Onsite | asiuimAudeya fiuas 23 i

SR online 2 YU, Mapping the Customer Journey
SOCRI] online 2 9u. Ideation 01

WY online 2 Y. Ideation 02

siqwses Squwy | “online

Ideation WOI’kShOp iﬂﬁs 1 'JU o

QIRRY online 294, | Best Practice burldrng a prototype & understand
the real challenge
lqugy online 2 Y. Service Design & Prototype create change and
bring it team
nmmml o Onsnte o Prototype testnng'wks'
“nangeu doney | Onsite amuvmmaaumuuu ) :
daw au online 2%y, | Pitch Desk & Busmess Model & Roadmap
dav-ay online 2 3. Presentation - Present your pitch to the client
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o MAURUR

- MUHUNTSVINU (Action plan) mumsamam Service Design ﬂunuwnwwuw’w (GLEH

UesdUuawiey 2 $aluq)

- aeiiud 2 e ldun Empathize uay Testing

- WIIWATEVIUNNS Online Workshop uaz Onsite Workshop




